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Start of the 2026 thick juice campaign at the Nordzucker 
site in Nordstemmen 
The Nordzucker factory in Nordstemmen will start the thick juice campaign on 16 
March, which will run until mid-May. 

Braunschweig, 16 March 2026 – During the beet campaign, not all of the beet 
harvest is processed into granulated sugar at the factories in Nordstemmen, Lower 
Saxony, and Trenčianska Teplá, Slovakia. Part of it is stored in large tanks on site as 
so-called thick juice, an intermediate product on the way to granulated sugar. During 
the thick juice campaign, the sugar is now crystallised from the thick juice in the 
boiling station. 

Downstream thick juice campaign offers several advantages 

Downstream processing offers several advantages: Firstly, the sites can utilise their 
processing capacities more effectively during the campaign. Secondly, this flexibility in 
processing allows for an even more precise response to customer-specific 
requirements, such as special product qualities or different crystal sizes. Another 
advantage in Nordstemmen: following the consolidation of liquid sugar production at 
Groß Munzel and Nordstemmen in 2025, the majority of lorry transport to Groß 
Munzel – where speciality products were previously also manufactured during the 
thick juice campaign – will be eliminated. 

As usual, boilers and turbines will be checked for functionality and safety at the start 
of the thick juice campaign. “There may be a brief increase in noise levels when the 
plants are started up. We ask our local residents for their understanding in this 
regard,” says Elmar Kuhnt, Head of Factory in Nordstemmen. 

More efficient sugar production with a clear focus on CO₂ reduction 

In special compressors, steam that has already been used several times is re-
energised. This form of steam compression makes it possible to reuse the recovered 
steam as heating steam. “Through these energy optimisations in the sugar house, we 
are significantly increasing our energy efficiency whilst reducing CO₂ emissions,” 
explains Elmar Kuhnt.  
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Preparations for the next beet campaign 

Once the thick juice campaign has concluded, the facilities will be prepared for the 
upcoming sugar beet campaign in the autumn. In this way, Nordzucker is laying the 
groundwork for a reliable start to the new harvest and processing season. 

 
Nordzucker  
Nordzucker is one of the world’s leading producers of sugar from sugar beet and sugar cane. The Group 
produces sugar products in various forms, such as white sugar, raw sugar, refined sugar, organic sugar, 
speciality sugars and liquid sugars. In addition, Nordzucker produces animal feed, molasses, fertilisers 
and fuels, as well as electricity. In the 2024/25 financial year, the company generated revenue of € 2.8 
billion.  
With its revised ‘Fields for Growth’ strategy, Nordzucker is focusing on two key areas: Firstly, 
strengthening the profitability of its existing business through investments in sustainability and 
optimising its cost structure. Secondly, Nordzucker is aiming for further diversification as part of its 
planned growth outside the EU sugar market.  
Nordzucker is committed to sustainability, from the farmer to the consumer, and makes sustainability an 
integral part of the company. In processing and throughout the value chain, Nordzucker prioritises 
regional cultivation, with short transport routes, in accordance with the highest quality and social 
standards, and with full utilisation of the crops. The aim is to make all production at the plants CO₂-
neutral by 2050 at the latest.  
High-quality products and services, growth prospects and continuous improvement are the driving force 
behind a dedicated and international team of around 4,100 employees at 19 European and Australian 
sites. www.nordzucker.com  
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